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Client:
Godrej Sofit Soymilk



Won Best Innovative Packaging - Anuga, Germany.

Godrej is the largest manufacturer of Soymilk. Soya is a fitness food with low calories,
low fat, vegetable protein rich etc.

Godrej launched Sofit Soymilk in three flavours plus plain. Firstly in Mumbai then all
over India in retail space from the wholesale space.

The claim: People who will be drinking Sofit will be in fit category.
Rest will be in the unfit category. Thus making it an aspiration for the non drinkers.

Along with the fitness brand that comes in plain for the ACTIVE healther seekers. It
also provides tasty fitness Soymilk with flavours like: Mango, apple and malt. (for
PASSIVE health seekers. (Baseline: The new taste of health)

Launched with print media and POSM.
Promoted at gyms and doctors’ clinics.

This entire campaign is a testimony to our ability as a complete creative agency. Along
with research and planning a brand launching strategy we executed all possible ATL &
BTL medias to promote this brand. Later the brand was promoted with the TVC saying
“A soya movement called Sofit” to strengthen the leadership of the brand.

Result:
As a leader in B2B in bulk supply...to become a B2C leader is what the outcome of the
success of this SOFIT / UNFIT concept.



Kaise ho?

Pre launch teaser campaign




Launch ad

Soy milk with real fruit juice in it. 4 delicious flavours plus Natural.

Rich in proteins, vitamins and calcium, L
Great for fun, healthy an:

active lifestyles.
@ % y
:

Also avalilable in Natural and strawberry

fat. Gholestefol-free.

flavours




Unfit

miss the bus.

Sofit

catch the bus.

Also avadable as Apple, Mango and Pan in 200mi and 10C0mi,

Unfit

never in a Q.

Bus shelter campaign

Sofit

always in a Q.

Also avaliable as Mango, Malt and Plain in 200ml and 1000mé
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POSM - Dangler




Sofit

Unfit

Follow up Campaign The e Tuste of kealil

Also available In Natural, Malt, Strawbeery and Mango flavours,




Follow up Campaign
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} Sofit

The sew Aaste of bealth.

Also availabie n Natural, Malt, Strawbarry and Mango flavours.
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Jym Promotion - life-size cutouts




GOOD FOR HEART
BUILDS STRONG BONES
VEGETABLE PROTEIN RICH

LOWERS CANCER RISK

FREE FROM LACTOSE

Modern Trade - Floor Unit




Specially for Sofitness freaks.

Soy milk vith real fruit juice in it
4 delicous flavours plus Natural
Rich in proteins,
Low in saturated fat. Cholesterol-free.
Great for healthy and active iestyles,

The meow Tste of bealil

o evalabia In Apcle, Ma, Strawberry ana Mango flavours.

yitamins and calcum,
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Specially for Sofitness freaks.

Soy milk with real fruit jice in it.

4 delicious flavours pus Natural
Hich In proteins, vitamins and caicium,
Low in saturated fat. Chelesterol-free.
Great for healthy and active lifestyles.

The mew Tarte of bealil

Ao mvaslabla in Appls, Malt, Siawterry and Mango flavours

Specially for Sofitness freaks.

Soy milke with real fruit juioe in it

4 delicious flavours plus Natural
Rich in proteins; vitamins and calcium,
Low in saturated fat, Cholesterol-free.
Graat for haalthy and active lfestyles.

The mew Taste of bealll

Mso auslable in Appie, Malt, Strawberry 8nd Mango Bavours.

FREE FROM LACTOSE

Gym Posters

FREE FROM LACTOSE
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SO miLK w

Yes! I'm Sofit. sov muk
The vew Baste of Lealtll

FRONT BACK

SOY MILK
The mew Baite of Lealth

FRONT BACK
Promoters Uniform



ICELINGS



Client: ICELINGS

Job:
360 degree campaign

Objective:

To drive home the benefits of ICELINGS. The Pure & Perfect Ice.

To reach to premium segment who indulge in parties, get together and traders such as
wedding planners.

Theme:

ICELINGS is a tube ice made of bottled water quality purified water.

In India, ice is consumed without much awareness of it's sources. It is high time to
respect ice as a food...we have forgotten that " ICE IS FOOD". Plus, as a party brand...the
fun elements also communicated through “Be Cool...Be Sure...” concept.

Execution:

Used merchandising as a promotional vehicle to promote the brand. Created Magnetic
sticker and distributed to prospective consumers at the IOCL and BPCL outlets.
Distribution of brochures and sampling done at airports/ OLA / Uber cabs / Multi Plexes
etc. Plus a Snowman Mascot was created as a brand speaker to strike an instant
relationship with the consumer.

Result:
The brand is extremely popular and grabbed the attention. In six months the real sale is
increasing by 20 to 25% per month.
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* ¥ First time in India.

PUREST Packaged Tube Ice
made of BOTTLED WATER QUALITY
purified water.

Icelings is looking for franchise partners to set-up
manufacturing facility to sell packaged premium
Ice all over India. For details please email us on

franchise@icelings.com.
Come, join the ice Revolution.

Avaifable in - 1kg & 5kg bags at select BPCL Petrol Pumps
and Liquor Stores all across Mumbai

ratsble st @ ’wwwkollngsm e 1800-3000-7277 D-2912 MADC.. Turbhe, New Mustal-400705.
i

mm—— Mansatuctarnd § Nakater by | CHIRAG JCE FALTORY PROALE LOSTED

Manufactured & Marketed by
CHIRAG ICE FACTORY PRIVATE LIMITED
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Packaged Tube Ice made of
BOTTLED WATER QUALITY purified water.

Ice Is the forgotten food in India. We consume good quality,
sale and hygienic food - It's high time we take as much care
while consuming ice. Health-canscious consumers know the
difference between untreated water and branded bottied
watar. The same Is true of packaged ice made of BOTTLED
WATER QUALITY purified water. Remember, ICE IS FOOD!

OURICE IS ALSO THE SAFEST...ICELINGS is untouched
by human hands throughout the manufacturing process and
packaged In special food grade LDPE bags.

Be Sure. Be Happy. Bring home ICELINGS. The pure and
perfect Ice for your parties, get together, kifty parties,
birthdays or any function, Just empty ICELINGS into an ice
pall and add 4-5 ice tubes to serve a cool refreshing drink. It's
that simple. Enjoy!

CHIRAG ICE FACTORY PRIVATE LIMITED

& www.icelings.com (@ 1800-3000-7277

HE)

Warning: Keep out of reach of children. Avoid eye and skin contact,
and wash hand after use, Do not use this product for anything
other than its intended purpose, Can cause an allergic skin
reaction. Harmful to aquatic organisms, with long lasting effects.

“Conchlians Apcly

Be cool...
Be sure...

Firsttime in India... Packaged ice made of BOTTLED
WATER QUALITY purified water.

Ice is the forgotten food in India. We consume good
quality, safe and hygienic food - I's high time we take as
much care while consuming ice. Health-consclous
consumers know the differance between untreated
water and branded bottled water. The same s true of
packaged jce made of BOTTLED WATER QUALITY
purified water. Remember, ICE IS FOOD|

OUR ICE IS ALSO THE SAFEST..ICELINGS is
produced afler an extensive walter treatment process
using Reverse Osmosis and Ozonisation to treat and
produce bottled water quality purified watar. The pure
Ice tubes are untouchad by human hands throughout the
manufacturing process and packaged in special food
grade LDPE bags.

ICELINGS is the lsading manufacturer and distributor of
premium quality packaged ica which is cerfified by
FSSAl, AIPIM and IPIA. ICELINGS i3 manufacturad in
their IS0 8001:2008 certified faciity using state-of-the-
art ice manufacturing technology.

Be Sure. Be Happy. Bring home [CELINGS. The pure
and perfect ica for your parfies, get logether, kitty
parties, birthdays or any function, Just empty ICELINGS
into an Ice pall and add 4-5 ice tubes 1o serve a cool
refreshing drink. It's that simple. Enjoy!

Cool[Offer

Log on to www.icelings.com
Use Promo Code: icedct20
and get a special offer
on our products and accessories*

front

LLhe[RUREectiice]

@ www.icelings.com (¥ 1800-3000-7277

Packaged Tube Ice
made of
BOTTLED WATER QUALITY
purified water.

Available @ selected outlets.

Available in handy party packs:
® Tube Ice - 1 kg and 5 kg @ Block Ice - § kg

poroy ) ('7—1
(la)) | %
S o
ZS sai
No 1001302202329
Manufactured & Marketed by

CHIRAG ICE FACTORY PRIVATE LIMITED
D-29/112, MLD.C., Turbhe, Navi Mumbai-400705,

Available at:

back
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Mypacco - Courier Services



Client: Mypacco Courier Services

Job:
Press / Digital and POSM

Objective:
To Motivate the prospect customers to try the brand.

Theme:

Mypacco...My Courier...the my kind of courier...courier that keeps my interest intact.
Loaded with features are like Free Home Pick-up / Reach./ 4 Prong Service Sources (The
mobile shopee, Sarvangi Stores, Mobile app and Website) / Multi-courier Tracking system. Offering
benefits like Convenience / Easy-operations / My kind of service. With values like Personalized
Service / Dependability / Trust. Plus the brand personality like Friend in need / My Courier
Buddy / A dependable friend....So all brand attributes are substantiating the claim of mycourier.

Execution:
Used print and POSM media to drive home the emotional based benefit and digital
media to drive home the rationale benefits.

Result:
The brand gained significant popularity among TG and an overwhelming response to
the brand...the business grew faster than the client’s expectations.
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mypacco
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ﬁmypacco

mycourier

Now, 4 ways to courier parcel:




B 395% Discount
e o on every parcel

N 8 Use Code: Sendnow

—=mypacco
# Doorstep Pick & Drop mycourier
# No Registration Reqd

» Send anywhere in India 8 International
= App & Weh Based Service

200+ Countries | 2000+ Cities | 28000 + Pincodes

—=mypacco

mycourier

Courier Services now available for 24 hours.
FREE COURIER on 3rd Octoher 2015

“Terms & Conditions
® 12noonto7 pm ™ Max 1 kg weight parcel
® Domestic Parcel Only = One parcel per parson

[ -}

SEND DOCUMENTS AND PARCELS TO:
200+ Countries | 2000+ Cities | 20000+ Pineodas



—=mypacco

8 mycourier

SEND DOCUMENTS AND PARCELS TO: x PRI
200+ Countries | 2000+ Cizies | 20000 + Pincedes = 1800 212 8873

i Toll Free No.

~—=mypacco

mycourier

30

200+ Countries | 2000+ Cities | 20000+ Pincades




*Conditions Apply

- —mMyp4d CCO

mycourier

Courier Services
#n, now availahle for 24 hours.
;L FREE COURIER on 3rd October 2015

-
SEND DOCUMENTS AND PARCELS TO:
200+ Countrigs | 2000+ Civies | 20000+ Pincodes
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mycourier

Now. 4 ways to courier arcel:

Promo code: Discount 21

Offer is Valid till 25th Oct. 2015 ﬁ 3 & g \
SEND DOCUMENTS AND PARCELS TO: s i mynacco.com  Toll Free No.:
0 212 BET8




Stunned?

Your first courier is abhsolutely FREE

Use Code: Promo100
0N WWWV.Mypacco.com

Breaking News

: Your first courier is absolutely FREE
—=mypacco

mycourier

Use Code: Promo100
on WWW.mypacco.com

Unheard of

Your first courier is ahsolutely FREE

—=mypacco

mycourier

Book your parcel for free upto Rs. 300/-

Use Code: Promo100
on WWw.mypacco.com

—=mypacco

mycourier

Book your parcel for free upto Rs. 300/-



Shocked?

Your ﬁst courier is ahsolutely FREE

Use Code: Promo100
on WIWWW.mypacco.com

Your first courier is absolutely FREE
——=mypacco :

mycourier

Use Code: Promo100

Sl T

~ Your first courier is ahsolutely FREE
——=mypacco /’

mycourier

Use Code: Promo100
on WWW.mypacco.com

—=mypacco

mycourier

Book your parcel for free upto Rs. 300/-



SEND DOCUMENTS & PARCELS T0:
200+ Countries
2000+ Cities
20000+ Pincodes

23
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mycourier

WWWW.mypacco.com



Musali Power



Client: Musli Power

Job:
Magazine / Press Campaign.

Objective:
To drive home the benefits of Musli X-TRA Power.

Theme:

MUSLI X-TRA Power brings the confidence back to bedroom. This
increases sexual excitement, stimulation, health and vigour.
Increases stamina and overall energy. Open the blood vessels and
helps the erection powerful. Controls premature ejaculation and gives
you more time to satisfy your partner. Helps sex to be more
interactive than monotonous.

Execution:

Used the media innovation in magazines to deliver the message in a
strong way and importantly in a radical way. As there are many
brands communicating with explicit images and messages, we
decided to be different. This create an impact and interest among the
TG. The mantra was....be interesting....

Result:
The brand gained significant popularity among TG and the sales
increased by 23%.



Magazine page number 21

No more erectile dysfunction.

X-TRA power, X-TRA time and X-TRA pleasure.

Magazine page number 23



No more erectile dysfunction.

X-TRA power, X-TRA time and X-TRA pleasure.

Magazine ad on a special thick card paper



Social Service ads
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Client:
Andhra Pradesh Tourism



Client: Andhra Pradesh Tourism

Job:
Magazine / Press Campaign

Objective:

To promote Heritage at and near Hyderabad, Wildlife of Nellapattu,
Back waters of Konaseema, Hills & Falls at Arakku valley and

Bird Sanctuaries at Kolleru. To communicate to the international
tourists through foreign publications.

Theme:

A radically different creative execution for enhancing the image of the
various destinations of Andhra Pradesh. Showcasing the destinations
as good as any other world known destinations of India like Kerala,
Goa or Rajasthan. Portraying destination Andhra Pradesh as the best
seller and popular among the avid nature lovers and true travelers.
The execution was swell received by the international audience as the
visual imagery appealed to them in a big way.

Results:

No official percent of increased figure provided by APTDC but the
campaign was successful as there were more inquiries from the
international tourists.
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Client:
Agarwal Packers & Movers



Client:
Agarwal Packers & Movers

Job:
Press / magazine Campaigns.

Objective:
Drive home the fact that Agarwal Movers & Packers are the leaders in the industry in India.

Theme:

When it comes to shifting homes Agarwal Packers and Movers is the leader and is the only
name that etches into the mind slot. Taking the advantage of leadership and stressing on
shifting homes as the main message.

Creative translations:

1.Thinking of shifting? Think of Agarwal

2.We make sense out of shifting

As a leader, can take a stance and make a statement.

Result:

Outstanding outcome of both the campaigns run for six months each,

The brand became a top of the mind brand because of the likability factor of the concept.
There was 53% jump in enquiries and a 30% got converted. The "We make sense out of
shifting” campaign won the Ad Club Silver for outstanding Print Campaign.

Photo Courtesy:
Thomas Herbrich



Campaign No. 1



i PACKERS & MOVERS

www.drslogistics.com




PACKERS & MOVERS
www.drslogistics.cam




Campaign No. 2
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We make sense out of shifting.

) AGARWAL:
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S ANISO 9001:2000 CERTIRED COMPANY (.0,)

www.drslogistics.com






Client:
Cyclone the Club: Corporate Stationery & BTL
(CAG Silver Winner)



Introduction:

Cyclone is a very successful transnational brand.

Cyclone is a Discotheque brand all over the world for young
and teenage segment.

Objective:

The client wanted to position the club at Leela Kempinski, Mumbai
for 30+ entrepreneurs to come and make it shake a leg place.
Teenagers were excluded from the TG list. Plus their logo’s teeny-
bopperish appearance wasn’t to be touched.

Also the next task was to drive home the exclusivity factor of the
brand.

Theme:

To make it appeal to the target audience I decided to dilute the
strength of the logo by using dry maple leaves background.

This background implied the softness, calmness and sophistication
which appealed to the elite class. Similarly this visual tool was
extended to all forms of communication right from the tea coaster
to the press campaign to the brochure.

For next task we sent the pre-launch invitation card to 300+ people
(the who’s who of the city). The entry was by invitation only. This
itself gave the measure of exclusivity. Then launched the brand with a
half-page press ad in leading Bombay newspaper in colour saying
‘Only for those who know about it’, to reinforce the positioning of the
brand.



Collaterals
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The Leela kempinski Bombay,
Sohar, Bombay 400 059 ¥
Tol: 836 3836, Talex: 011-79236/77241 KEMP IN,
Fox: B36 0606/834 1885/836 3721,
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Brochure



Back Cover Cover

Inside Cover Page 1



Page 2 Page 3

Page 4 Page 5



Page 6

Page 8 Inside Back + Pouch



Client:
Classic Marble
Won Bronze in AD Club



Job:
Calendar, Posters, Pocket Planners, Table Planners, Press ads and hoardings.

Objective:
Enhance the image of Classic Marble on the occasion of completing 10 successful years in the
business. Targeting customers, suppliers of all the countries the company deals with.

Theme:
Using a woman and marble together to compliment each other's emotions, moods, class and beauty.

Marble. Marble is the ultimate form of beauty made by nature.
The texture, designs, colours and feel. No wonder the great monuments and most of the wonders are
made of marble.

Woman. A woman is another beautiful creation by nature. And may be the only form can be
associated with marble. Her emotions and moods can be associated with the colours, patterns and
feelings of the marble.

Translation:

A calendar of 12 pages was decided upon to ensure keepsake value. 12 different expressions and
moods to reflect the mood evoked by the marble were chosen.

The concept was extended to posters, pocket planners, table planners, hoardings and press ads.

A "Me Too" look was to be avoided in terms of the women in the images in drab expressions and
poses like a ramp show with marbles plainly put in the background.

To achieve the radically different visualization, the dresses, colours, expressions of the models, make
up, hair styling, poses were to take a distinct form complimenting the each marble and the expression
and mood it evokes.

This piece of work is dear to me as an art person.

It gave me immense satisfaction since I conceptualized it. Followed it with dress designing,
colours, textures, make-up, hair styling, poses of the models, selection of marble and the
shapes in the background to match with all emotions and expressions.



Moods. They describe 2005

the indescribable and emole

our O/eep es! senfimenls.
Showcased in this calendar
are classic o/epz'c/z'ons of

/}ber emoltions o/ every

mood and moment.
Norwegian Rose Crema Europa Rosso Portow Blue Stellar

Tiger Onyx Breccia Dianat Rosso Lavante

Baltic Red Rossalia Classic Beige

Emperador Brown

Trish Grey
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Conceptualized, Designed & Produced by: Grandale Advertising & Marketing  Photographer: Atul Kasbekar  Costume Creation: Ashley  Make-up & Hair Styling: Clint
Madels: Beatrice, Bhumika, Candice, Gwen, Nicolette and Shamita




Client:
Ma Passion: Semi-precious Gem Stone carvings



Job:
Magazine / Press campaign

Objective:

Promote Ma Passion as a leading dealer in semi-precious gem stone
sculptures in India. Promote their showroom at the Grand Hyatt Plaza
at Mumbai. Plus promote artifacts as corporate gifts.

Theme:

Communicate the elites and who’s who of the city about this exclusive
art from Jaipur and its showroom in Mumbai. Using snob appeal to
drive home the fact that this art is only for avid art lovers who
understand the value of this art. The connoisseurs of the art who love
this art and have the pride of ownership of this exclusive art-form.



Our artsts make pleces that are one of a kind. Patienily handcrafted, It oflen lakes
months to complete a single piece. Rare precious and semi-precious rocks are sourced
by Ma Passion from all over the world and then handed over 1o master craftsmen
who brng 1t w We..chiseling off the excess stone to free the form within,
POsses aMa Passion masierpiece...and own the status of a celebrity®

Only connoisseurs invited

No celebrity can endorse this,
it's actually the other way.

Rare precious and semi-pradous focks are sourced by Ma ‘ MA PASSION

a n from all over the wor handed over to master cratismen who bring it to
life...chiseling off the excess stone to free the form within. Own a Ma Passion
masterpiece.and vouwil be in the company of connoisseurs not just the hilliopaie 1

Mt wyts Bk A Wl B b
Vit Sorta s, by S a AL

Only connolsseurs invited

You may be a billionaire,
but then that's not enough
to understand the value of this.




Our artists make pleces that are one of a kind.  Patently handcrafted, it often tal
months to complete a single piece.  Rare precious and semiprecious rocks are

Roval battles may be won but the war always goes on. We thus SOurce rare precious
sourced by Ma Passion from all over the workd and then

and semi-precious stones from around thewarld. Our expert ariisans carve out such M A P A S S | U
Handed: ayerih: rasier g . stunning pleces of art, so you may bequest them as symbols of your reign. Bring
crafismen who being it to ke, chiseling off the excess stone 1o free the form within D N 5 0
5 ¢ = y o back the glory of vour dynasty.. relive your roval life!
Aspire Lo owning a4 Ma Passion masierpiece ..in this birth ai least

2 OmE i M O Y i S0
e e R

onnoisseurs invited

Reclaim thy dynasty

o

Thou shalt aspire




To lose onesell, 10 lel be 1aken over by something s blissful  We thus 5
0 AA PASSION

sowrce rare precous and sembprecious stones from around the world
Our expert artisans carve out such divine forms, so vou may e S 4L Wttt e 0 i i
s RO R T TR I A

vourself 1o the supernatural.
Only connoisseurs invited.

Be owned for once

Aspiration is superficial, so is the workd. We thus source rare precious and
fe I A PASSION |

semiprecious stones from around the world. Our expert artisans cane out such
S

blissful forms, so it may kead you to liberation,
Only connoisseurs invited.




Derfect Vartnership

S Roch Crestad. Sculpwrs . Badha

At Ma Passlon. we source rare precious and sem|-prectous stones from all over the world
and then band them over to mester craltsmen who chisel off the excess sone to free the
form within, This Ma Dassion masierptece truly reflects your enterprisa,

Only connoisseurs invited

Stress Wana gement

Stone : Rose Quartz Sculprusc . Beddho

Al Ma Passion we source rare precious and semisprecious stones from all over the workd and
then hand them over 1o master craftsmen who find the soul In the heart of the scone. Truly. in
every Ma Passion masterpicce. you will find sermons in stone.

Only connoisseurs invited




At of Living

Store - Malachite. Sculpiure . Ga)

At Ma Passion, we source rarc precious and semi-precious stones trom all over the world and
then hand them over to master craftsmen who find the soul in the heart of the scone. Truly, In
every Mo Possion masterpicce, you will see Gexd in the details.

Only connoisseurs invited

Winning Tracks

Stone  Rose Quart. Scutprure . Spirie

It's our religion a1 Me Passion, to evoke lively lons from the most precious stones, We kok at o stoae and
see the form hidden inside it. Rore end breathiaking rocis are chosen [rom Mother Netare’s wornb saxd
handed over 10 master craftsmen from Jeipur who deftls eich ol the excess stone 0 free the hidden form.
Zach of our sculprures thus sitencdy emotes deep semimens thae will move you

The Grand Hyart Plaze

Only connoisseurs invited




( Q =
Team Spirtt

Stone - nuelactyre. Sculpture : Gej

I's cam religion a1 Ma Passon o el freely forms from thie moss precions siones We loog ot @ sione and
vee (he form fudden inside ot Rate and brestitabmg rocks are chisen from Mother Naure's womb and
handed over to master craftsmen from lapur who defify eteh off the excess sone to free the hdden tom
Each of cur seulptures thus silently amoltes deep sentiments that will mose gou

Thie Gounl Hywes Plaze

Only connolsseurs invited.

Dominion

Swore . makciyte Sculptire . (53]

I's our refiglon a1 Ma Passon. 10 evoles lively forms fom the most precious sieoes We look at @ swe and
see the form hidden inside & Raze and breathiaklsg rocks are chosen from Mother Naiur's womb and
handed oser © master crefsnen Fom Jalpur who defily cich off the excess sione 10 free the hidden form
Each of our sculptares thus stienty emotes deep sentiments that will mave yau

The Geand Hywes P'lazs

Qnly connoisseurs invited.




Trade Secret

Stone | Quartz Seulpure Swan
from the 'Memento Collection’

I's cur refigion ot Ma Passton, 10 evoRe Ively forms from the most preciaus siones, W look at @ slone end
see the form hidden inside it Rare and breathioking rocks ere chosen from Mother Nature's womb and
handed over to master craftsmen brom Jaipur who deftly eteh off the excest stone to free the hidden form.
Each of our seulptures thus silently emotes deep sentiments that will move you

Only connoisseurs invited.




Client:
Classic Marble



Job:
Press / Magazine campaigns

Objective:

Promote Classic Marble as the no. 1 brand in India to the elites and
rich. Promote it as a high priced lifestyle brand for who's who.

Plus use the cricket season as the communication platform to drive
home the message

Theme:
Using snob appeal as the route we communicated the exclusivity of

the brand. Portraying the brand as an elite lifestyle symbol.

Creative positioning:
Not for everyone.



[f your suit
is not Verfrsace
we sugges:t,
not to look

at this ad

You'w exctusoe. Flie. And with on expenseae and mationed sene of wste,
Nuture knows your choices and has ereated, specially for yos, o timeless medinm of espression. Marble.
World cenownied craftamen have been inspired to create masterpéeces in marble. Wenders of the werld.

Classie Marhle
An eschrive and exquaite aray of nattoe’s most whect colonrs, pattems, texures and graim
Aveflection of the finer emetions of cvery mood and moment.
Classic Marble, Natuse's compliment 10 your exclusive sewse of wite

thae suits your acstheta: preferences!

condh
LASSI(

MARBLE

1111
Not for everyone.

For a closer laok 3t marble thut really mesmerizes, drop in 2t 15, Bhandup Village Road, Next 1o Ceat Tyrex, Subhagh Nugar, Biandop (W), Mambai - 400 078 Tel: 2560 6614, Fac 2560 6613 E-mail: e¢lassic@boms venl.azt in




If a Roles Royce

is not parked

in yo

we suggest, not to

look

For a closer look 1t marble thut really mesmerizes

ur garage,

at this ad.

You'nt evedtne. Fliee. And wirh on expensae and matioed sene of waste
Nusture knows your choices and has ereated, specially for yos, @ timeless medivm of espression. Marble
World cenowned craftzmen have been inspired to create masterpicces in marble, Wenders of the werld,
Classe Marhle
An eschaive and equaite aray of natuee’s most @t colonrs, patterms, testwres and gran
Aveflection of the finer emetions of cvery meod and mormenat
Classic Marble, Nutwse's compliment 1o your exclusive sense of wsee

and en asset of viage valee.

Not for everyone.

drop in 2t 15, Bhandup Village Road, Next 1o Ceat Tyrex, Subhasgh Nugar, Biandup (W), Mumbai - 400 078 Tel 2560 6614, Fac 2560 6613 E.mail

¢lazsic@boms venl.azt in




ser look st marble thut really mesmerizes. drop in a1

If Van Gogh
mastctetrpiece

is not hanging

on your wall,

we suggest, not to

look at this ad.

15, Bhandup Village Road, Next

to Ceat Tyres

Subhash Nugar, Bia

u of expression. Marble

in mavble, Wanders of the world,

wr exclusive seve of wste

freme of mind

oy
(LASS]
MARBLE

Not for everyone.

adup (W), Mumbe: 4100 078, Tel: 2560 6614, Fax

venl.

metld



You
a/a/(u/.s wanted to

G..X'/G]ZU/yOUI’[)@1’.5‘0120/.

beach with...

...50m e/ﬁ}}zy e_xyuzlsz'/e.

Something that leaves an indelible impression on the sands of time.
Nature’s unmatched ability to create, bestows us with a
il o st i
Estensively used hy world d craftsmen,
it inspires masterpicces. Wonders of the world.

Classic Marble, An exquisite array of nitur;l colours,
patterns, textures and grain. The grandeur of marhle naturally
reflects the fiiger emotions 9[ mx;tmno;l and moment..
But of course only if you are a connaisseur.

Because only

seurs, in sync with nature,
g0 against the tide!

GRANDaf 1 04

[ owpralist |

For a cleser look af marple that really mesmefizes, drop in at 15, 8handup
Village Rood, Next to Ceat Tyres, Subhash Nagor, Bhandup (W), Mumbal - 400 078-
Tel: 2566 6614, Fox: 25606 6413, E-moil: classicitbomS venlinet.in




Some‘!}\ing that leaves an indelible
z . impression on the realm of time:
} ou Nature's unmatched ability to create,

> bestows us with a timeless

g medium of expression - marble.

([/’j "(17 S adr? /(1 (/ /(/ Extensively used by
- world-renowned craftsmen,
it inspires masterpicces.

des j(/'/) your Wonders of the wodd.

) - 5 - Classic Marhle. An exquisite
/) 2r0a / e / (,j) / Ve s, /} ¥ { B //] - array of natural co]mus, patterns, textures
/ and grain. The grandcur of marble
nakurally reflects the finer emotions
of every mood and moment.
But of course only if

YOU areé a connoisseur,

Because only connoisseurs,
with an inimitable eve for detail,

attain unimaginable heights.

...no one can maltch.

GRAND:G - 04

Fonah
(R
n

Not for everyone.

For o closer laok ot marble that really mesmerizes, drop in at 15, Bhondup Villoge
Road, Mext to Ceat Tyres, Subhosh Nogar, Bhondup (Wl Mumbol - 400 078
Tel: 2566 6614/15/16. Fox: 2566 £613 E-mail: cfossic®bom5 vénl nét in



Client:
Maestros
The IT solutions company



Job:
Press campaign

Objective:
Communicating the corporate sector of the various IT systems and
solutions for various requirements provided by the client.

Theme:

Using the mouse as the representation of the IT company and how it
provides solutions. This was communicated through the stories we
have grown-up upon.



Freedom to roar. courtesy: Power of Solution.

Did you know, for instance, that you're utilizing only 30% of the p ialofyour ITsy 2

Imagine your own productivity if you could discover the balance 70% as well. Which is precisely what we at Magstros enable you to achieve, We have over

9 yeurs of effective thinking behind us, 9 vears of continuous structured leaming. 9 years of holistic answers. 9 years of mapping the appropriate technology to

customer needs, 9 years of imparting excey | benefits to leashing the power of IT. Whether it be developing medical embedded systems,
i ! B pplicati hnical support or knowledge transfer across platforms, we deliver 100%, Even the competitors who deal with us have

realised one thing - we don't compete, we complement.

Soempower yourself with the e and reap the pped business benefits
PS.: fici: i ) e s Maruth, L&T, Microsoft, Glaxe, Marico, Times of India, ACC, NSDL, Siemens, Tata Honeywell...

MEDILINE EQUIPMENTS & COMPUTER SYSTEMS (1) LTD.
513514, D-Wing, Fioral Deck Plaza, Opp. Seepz.
MIDC, Andheri (E), Mumbal - 400 083 indla
email ; info® masstros.net
Visit our site : www.maestros.net

Venus Advtg.



Is technology playing a cat-and-mouse game with you ?

Did you know, for instance, that you're utilizing only 30% of the p ialofyour I'Ts) 2

Imagine your own productivity if you could discover the balance 70% us well. Which is precisely what we at Maestros enable you to achieve. We have over

9 yeurs of effective thinking behind us. 9 vears of contimuous structured leaming, 9 yeurs of holistic answers. 9 years of mapping the appropriate technology to

customer nw(l\ 9 years of imparting exceptional benefits 1o customers, unleashing the power of IT. Whether it be developing medical embedded systems,
it b B I hnieal support or knowledge trunster across platforms, we deliver 100%. Even the competitors who deal with us huve

realised one thing - we don' tcnmprlc.uccnmplrmcnl.

Soempower yourself with the Maestros advantage and reap the untapped business benefits,
P.S.: B Tes of M. ' ady: e :Burroughs Wellcome, Kotak Mahindra, Garden SilK, Godrej Soaps, Bombay Dyeing, Bharat Petrolenm, T Bombay...

Maeéstros

enabling technology for you

MEDILINE EQUIPMENTS & COMPUTER SYSTEMS (1) LTD.
51514, D-Wing. Floral Deck Plaza, Opp. Seepz.
MIDC, Andheri (E), Mumbai - 400 083, india
e-mal :info§ maestros net
Visit our site : www.maestros.net

Venus Advtg.



If transfer of technology is what you’re looking for, say cheese !

-

At Maestros we think differently.
Did you know, for instance, that you're utilizing only 30% of the potential of your I'T systems 7
Imagine your own productivity if you could discover the balance 70% as well. Which is preciscly what we at Maestros enable you to achieve. We have over

9 years of effective thinking behind us. 9 yvears of continuous structured leaming. 9 years of holistic answers. 9 years of ing the appropri hnology to

customer needs. 9 years of imparting exceptional benefits to leashing the power of 1T. Whether it be developing medical embedded systems,
it lut) Busi pplicath hnical support or knowledge transfer platfc we dehiver 100%. Even the competitors who deal with us have
lised one thing - we don

Soempower yourself with the M d ize and reap thy ipped business benefi

P.S.: Beneficiaries of Maestros' advantage : Lupin, Ciba Giegy, M & M, Microland, City Bank, A.F. Ferguson, Nocil, BMG Cresendo...

5137514, D-Wing, Floml Deck Plaza, Opp. Seepz.
MIDC, Andhor (E), Mumbal - 400 083, India

Visit our site : www.maestros.net

Venus Advtg.



Three Blind Mice. (Or the importance of sharing knowledge base.)

Is the blind leading the blind? Did you know, for instance, that you're utilizing only 30% of the potential of your I'T systems ? y
Imagine your own productivity if you could discover the balance 70% as well. Which is precisely what we at Macstros cnable you to achieve. We have over ros
9 years of effective thinking behind us. 9 years of continuous structured learning. 9 years of holistic answers, 9 years of mapping the appropri hnology to eldlado, ot Bt
customer needs. 9 years of imparting exceptional benefits to Jeashing the power of IT. Whether it be developing medical embedded systems, enabling technology for you
1t futi Busi ipplications, technical support or knowledge transfer scross platforms, we deliver 100%. Even the competitors whao deal with us huve MEDILINE EQUIPMENTS & COMPUTER SYSTEMS (1) LTD.
A S O s e ™
Y7 0 1 A bt % £ AN 3 » 2
Soempower yourself with the Tl cap Py smal : info @ masstros. net

PS.: of tag ¥ B SBI, French Bank, Bharat Shell, Litavati Hospital, BSES, ZEE TV, NSE... Visit our site : wiw.maestros.net



Hickory Dickory Dock. (Or how today’s state of the art becomes tomorrow’s nursery rhyme.)

At Maestros we think differently.

Did you know, for instance, that you're utilizing only 30% of the potential of your I'T systems ?

Imagine your own productivity if you could discover the balance 70% as well. Which is precisely what we ut Moestros enable you to nchieve, We have over

9 years of effective thinking behind us. 9 yesrs of continuous structured Jearning. 9 years of holistic answers. 9 yeurs of mapping the appropriate technology to

customer needs. 9 years of imparting prional benefits to leashmg the power of IT. Whether it be developing medical embedded systems,
pplicati hnical support or knowledge transfer scross platforms, we deliver 100%. Even the competitors who deal wath us have

realised one thing - we don't compete, we complement,

Soempower yourself with the M; d e and reap the untapped business benefit

RS of M. ¥ agre : MRF, Jet Airways, Wipro, Colgate Palmolive, ICICT, Credit Swiss First Boston, Anderson Consulting...

A, I n. "

Maéstros
enabling technology for you

MEDILINE EQUIPMENTS & COMPUTER SYSTEMS (/) LTD.

513514, D-Wing, Fioml Deck Plaza, Opp. Sespr.
MIDC, Andher (E}, Mumbai - 400 093, India
w-mall : info @ maestros.net
Visit our site | www.maestros.net

Venus Advtg.



When it comes to getting 100% out of your IT, who will bell the cat?

At Maestros we think differently.
Did you know, for instance, that you're utilizing only 30% of the potential of your I'T systems ?
Imagine your own productivity if you could discover the balance 70% as well. Wlwbuwudywbﬂwaancmbleyouwnbm Weluveowt

Oymol'eﬂ'mhvuhmhnabdmduDymofmmmmndkm;9yvmofholnk 9 years of ing the approp hnology 1o
customer needs. 9 years of i ing cxceptional benefits to leashing the power of 1T, Whether it be developing medical embedded systems,
it luti Bust licati hnical support or knowledge transfer platic wdthv«l%ﬁm&eeommmdulm&ulme
Soempower yoursell with the age and reap th App iness benefits.

PS.: T age : Fulford India, Ciba Carning, Ceat, Standard Chartered, HDFC Bank, Pidilite, L'oreal...

ros

enabling technology for you
MEDILINE EQUIPMENTS & COMPUTER SYSTEMS (1) LTD.
smmm&wmm Seepz,

VISit our sife : www.maestros.net

Venus Advtg,



Client:
Tibre 100%0 Cotton Shirts



Job:
Magazine campaign

Objective:
Communicate the fact that Tibre shirts are made of 100% cotton.

Theme:
The Tibre Shirt is made from 100% natural cotton so it fits you like
your own part. They are made the way you are.
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Client:
Gini
Comfortz Shirts Fabric



Job:
Print campaign

Objective:
Communicate the fact that Gini Comfortz shirts Fabric are made the
most comfortable and are made of 100% cotton.

Theme:
The Gini Comfortz Shirts Fabric is made from 100% natural cotton. So
wearing that will make one feel utmost comfortable.



Be in comfortz

G| Gty

S H

Introducing Comfortz, a really comfortable line of shiting from Gini.

Be relaxed anywhere. At work, party or play.




Gini

Be in comfortz

Introducing Comfortz, a really comfortable line of shirting from Gini

Be reloxed anywhere. At work, party or play




G

Be in comfortz

Introducing Comfortz, a really comfortable line of shirting from Gini.

Be reloxed anywhere. At work, party or play.




Client:
DRS International School



Job:
Press / Magazine campaign

Objective:

Targeting parents and communicating the fact that DRS International
School is one of the finest Int. Schools in India. DRS International
School is an institution dedicated to create the most conducive
environment for the all-round development of future global citizens. To
impart excellence in education. DRS has evolved a sophisticated
teaching methodology and facilities in keeping with the most stringent
International standards.

Single ad for residential facility for domestic and international
customers.



Opening up
the windows of the mind.

ORS intemational School is an institution dadicated to creating the most
conduciva environment tor the all-round development of futura global
oitizens. Created to impart excellence in education, DAS has avolvad @
sophisticatod feaching mathodology, and facilties in keeping with the most
siringent intermational standards.

We are ona lookoul for like minded entrepreneurs who beifeve in
aducation and hava the vision and the will 10 build future global leacers

Thare is a big shortage of qualty intermational schools in India. For
Instance in Ahmadabad, there are only 3 intemational schools caterng to a
population of 68 Lakhs, Imagine the huge potertial that is lying untapoed!

So lets come together and ensure a better tomorraw for India, for our
students.. .and yes, for yourself,

"
AJAN
The bisg il o M Glan Mmoo lmRNA“ONAL

fihrinon Pateiy IFG bestonsl St
famver b ter of Dade Schood aed cummtly
& nenter o Saece Bunen Moy B i
Purwn, G54, 1 giirieg cs v ;
sene A different school of thought.
i

RS Intaiticeud Sefes ¢l
Bty IO Ry Wil e e e el | adnadnenras

City Otflce: Gatuda Townra Flal Noo 101 & Mo 44, Ville Bapa Block '€ Begumpe! Secundrisbad-500 010 A Schoel: Survey Ne. 523 Dhoolupally, Kempaily Eh 91-40-23792123-26. L-mal fodirdininternalional com URL. maw drsinterrationel.cem



City Oflice: Guinda Towers

lat fie

101

Empowering
future global Indians
to take on the world.

DAS Intemational School is-an institution dedicatad to craating the most
conduciva environment for tha all-round development of future global
citizens. Craated to impart excatlonce in education, DRS has evolved a
sophisticated teaching methodology, and facilities in keeging with the most
stringent intermational standards.

We are on a lookout for like mindad entrepraneurs who belisve in
education and have tha vision anct the will to bulld future giobal |=aders

Thera is a big shortage of quality international schools in Inda. For instance
in Jaipur, thers are only 3 international schoots catering to & population
of 2,324 319, Imagine the huge potential that is lying urtapped!

S50 lets come together and ensure a better lcmorrow for India, for our
stdents. .and yes, for yoursaif

5. No. 44, Vitle Bepu(l, Blogh € Begumpe!, Secuncderabad-5S00 016 A
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City Oftflee; Saluda Tumnrs

Flat Ha

101

Giving wings to

young Indians potential
and making them
global leaders

RS Intarnational Schodl 1s an institution dadicated {o creating the most
conducive environmant for the all-round developmant of futura gicbal
citzens. Created to impart excelience in education, DAS has evolved a
sophisticated teaching methodoiogy, and faciltiss in keeping with the most
stingent inlernabional standards.

We are on a iookout for like minded antrapreneurs who balieve in
aducation and have the vision and tho wik to bulld future global leaders,

There 1= a big shortage of quality intemational schools in Inda.
For instance in Kerala, there are coly 4 international schoo's catering

1o a population of 31,838,619 Imagine the huga potantial that s lying untapped!

So lets come togather and ensure a better tomarraw tor India, for our
students...and yes, for yourselt,

$.Na 44, Ville Bapuji, Blusd "G Begumpol Secundersbac-500 016 4

Bchool:

Survey fa

523

Dhonlupnlly

Komyally

Ph

BL-48.23792123

28

Lomail

infs@disivierneiions
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City Offlew: Gatide Tawe

The perfect environment
for young minds

to blossom and create
global Indians.

DRS Intemational School is an institution dedicated to creating the most
condugcive environment for the all-round development of futtre global
citizens. Created to impart excellenca in education, DRS has evolved a
sophisticatad l2aching methodology, and facities in kesoing wilh the most
st ngent ir terational siandards

We are on a lookout for ik minded entrepreneurs who believe in
education and have the vision and the wil to buld future global saders

Thera is a hig shortage of quality Infemational schools in Inda
For instance in Indore, there are only 3 intarnational schools caierng to a
population of 1,639 044.Imagina the huge potential that is lying untappad!

So lets come together and ansure a better tomorrow for Incia, for our
students...and yes, for yourseil

8. Nu. 44, Vilte Bapl Ble¢h Bogumpet, Secundersbed-500 D16 A
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Client:
Delhi Police



Job:
Press campaign

Objective:

To create awareness among the people of Delhi that they can help
Delhi Police by giving vital information about crimes and criminals.
This lethal combination can eradicate crime from the society.

Theme:
We coined this merger as ‘WE’ and created a very strong
communication towards the cause.



Delhi rollce
Delhites

orking together.. radicating crime. "’""’""",“"‘E""*




Delhi Police

&
- . - . Delhites
orking hand in hand.. liminating crime. »CiE e




Delhi rollce
Delhites

ake up yourvoice.. xpulse the crime. [l




Delhi !’ollce
Delhites

ithstand as one.. rase the crime. "“""’I""”"'"EW;




